
SELF-ASSESSMENT SURVEY: 
Is marketing automation right for you?

Statement Agree Disagree

My company/marketing does not currently have a central database of 
potential/current buyers who we can proactively sell to.

It can be difficult for me/my company to understand where marketing 
and/or sales-generated leads come from.

Marketing efforts in my company generate unqualified leads from 4 or 
more sources. (A source could be an event/tradeshow, your website, print or 
online advertisements, etc.)

In the last year, Marketing in my company has struggled to expand into 
digital channels (ie. Social media, webinars, website enhancements, etc.)

I/my company is marketing more than ever before; as a result, my staff is 
spread very thin to keep the volume of activities going.

There is not currently a consistent action plan to follow up (ie. “nurture”) 
each lead I/my company receives.

Marketing is increasingly measured/rated by how much it supports your 
company’s growth objectives.  (ie. You’re being asked “how does what you’re 
doing in marketing help us get closer to our company’s goals?”)

The majority of leads that marketing qualifies and gives to sales do not 
result in sales pipeline opportunities.

The marketing budget has stayed the same or decreased in the last 3 years, 
but the expectations of Marketing have gone up.

I am confident that I would get more marketing budget if I could show that 
for every $ dollar spent, it would result in a defined amount of 
revenue/new sales.

Total # of 
“Agree” here

Total # of 
“Disagree” here

For each statement below, place a checkmark if you agree or disagree in the columns to the 
right.  Tally your responses in the last row of the table.  A high number of “agrees” means that 
marketing automation could yield great outcomes for your company.

Interested in learning how your responses compare to other TMSA 
members?  Contact us at 954-806-4472 or jill@soldenaples.com

The only professional association of its kind serving the transportation and logistics 
industry, TMSA delivers value to thousands of members through knowledge, 
connections, recognition, and solutions.  Get more advice and resources at 
TMSAtoday.org.


