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YOU’RE INVITED TO JOIN US!

CONNECTIONS
RECOGNITION
SOLUTIONS

Our Mission
For nearly a century, the Transportation Marketing
& Sales Association has been helping its members
and their companies make sales, marketing and
communications strategies more effective, productive
and profitable. The only professional association of its
kind serving the transportation and logistics industry,
TMSA delivers value through knowledge, connections,
recognition, and solutions.

TMSAtoday.org
952-466-6270 x208
9382 Oak Avenue
Waconia, MN 55387 USA

Become a Part of a
Powerful Community
If you join the Transportation Marketing & Sales Association (TMSA), you belong to
a unique group of professionals in the transportation, logistics and supply chain
industry. Members have one thing in common: they’re striving to generate business
results for their companies through strategic and innovative sales, marketing and
communications initiatives.
When you join, you become part of a community with members who have varied
experience levels and responsibilities in business management, communications,
marketing, and sales. Members represent companies from all market segments –
including 3PLs (logistics providers, freight forwarders, IMCs, and others), carriers of
all modes (motor carriers, railroads, ocean carriers), maritime players including port
authorities, technology innovators, and original equipment manufacturers.
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Also involved are companies that provide valuable marketing and sales-related
products and services to members. Called “Affiliate members,” these are industry
media companies, PR/advertising agencies, and other companies that provide
relevant solutions, such as digital marketing, event planning and execution, sales
coaching, and business strategy.
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You’ll be in good company with those involved with TMSA

Access Knowledge
+ Connections
Expand Your Knowledge
• Advance your professional development and market intelligence by participating in
the annual conference, regional meetings, seminars and workshops, and webinars.
• Access best practices, whitepapers and articles, and other valuable resources
through the Members Only section.
• Learn from subject matter experts — find presentations, on-demand webinars, and
blog contributors on the website. You also can become a “Thought Leader” and
build a reputation in the industry as a subject matter expert by submitting content
and ideas through bylined articles or speaking at events.
• Participate in the annual TMSA Sales & Marketing Metrics Study, which is a
compilation of current marketing and sales trends and practices in the
industry. Free to members, you can download an Executive Summary of this
unique industry research on such metrics as performance measurement,
technology platforms (CRM, automation, etc.), budgets and staff structure
and sizes, and outsourcing trends and practices.

Make More Connections
• Expand your professional network and build relationships
with key industry players at the annual conference and
other events hosted by the association.
• Engage in discussions within TMSA’s established social
media channels.
• Network with other industry professionals using the online
TMSA Member Directory in the Members Only section
of TMSAtoday.org.

“

TMSA has provided me
with a wealth of contacts,
resources and experience.”
Mike Rude
Managing DirectorInternational Marketing
FedEx Services

Nearly

150

hours of educational
learning in 2018

500

Registered/Attended
Webinars in 2018

Participate in the Annual TMSA Logistics Marketing
& Sales Conference
No other event brings more educational and networking value to marketing,
communications, and sales executives in transportation, logistics, and supply
chain at one time, in one location.
• 30+ educational sessions to help you make your sales, marketing and
communications strategies more effective, productive and profitable.
• Best practices and Compass award-winning programs to gain practical ideas
• Expand your professional network through receptions, facilitated exercises,
and peer-to-peer interactive roundtable discussions
• Find solutions and valuable business partners through a comprehensive expo.
• For full details on the next annual conference, click “Annual Conference” at
TMSAtoday.org.

“

Nearly

As a member I gain access
to industry leaders, unique
market intelligence, next
practices, and potential
solutions.”
Dino Moler,
EVP-Client Solutions
LeSaint Logistics

400

People Registered for
Live Events in 2018

32

Brands Sponsored
TMSA in 2018

Gain Recognition and
Find Solutions
Gain Recognition
Encouraging and recognizing leadership and best practices is a big part of what we’re all about.
By doing so, TMSA continues to raise the bar in marketing excellence — something that is
critical to the success of this discipline in the transportation industry.
• Be recognized by the industry and your peers through programs like the Compass Awards,
and the Marketing and Sales Executive of the Year Awards.
• Build your reputation and be recognized as a leader in the association who gives back to
the community.
• Become a TMSA leader on a committee or on the Board of Directors, and
gain visibility in the community as a “TMSA Champion.”

Find Valuable Solutions
Tap into the vast resources available through TMSA:
• The Resource Guide and Expo during the Logistics Marketing & Sales Conference
provide access to potential solutions and partners who can strengthen your marketing
and sales initiatives.
• The Members Only section of the website features the
Online Member Directory, a Best Practices Library
(featuring past and current Compass award winners),
whitepapers and articles, event presentations,
Member Discount Programs, and more.
• If you’re looking for a particular solution, resource or
partner, contact us at 952-466-6270 x208. We can help
provide you with referrals to our Affiliate Member Network
or direct you to our Affinity Discount Programs.

“

We’ve met key vendors
through TMSA that have
become long-term partners
with us. ”
Tom Collins,
Senior Director of Marketing
Saddle Creek Logistics Services

Enter the Annual TMSA Compass Awards
Each year, your organization is encouraged to submit your best marketing and
sales initiatives into this awards program. Entries are judged by industry peers
nationwide and if your entries earn an adequate score, you then are recognized at
the TMSA Logistics Marketing & Sales Conference. Entering allows you to:
• Showcase your brightest ideas and most effective solutions
• Benchmark your work against others in the transportation and logistics industry
• Receive recognition from your peers and throughout the trade media
• Receive valuable feedback from professionals who judge your work
• Reflect on the challenges and success of your marketing and sales programs

Nearly

25

Organizations Entered
Total of 50 Compass
Entries in 2018

Join Us Today!
When you join TMSA, if you have a marketing/sales
challenge or opportunity, you can turn to us. We
likely have the knowledge, connections, recognition,
and solutions you need to address it.
For more information, visit TMSAtoday.org
or call us at 952-466-6270 x208.

“

TMSA is one way I expand my
network. The connections here
are invaluable.”
Caroline Lyle, CTB, Vice President
of Marketing, TMW Systems

“

I’m constantly looking for new
ways to drive business results
through successful sales
practices. I find them at TMSA.”
Mark Hamblin, Vice President
of Sales, Western Division,
Saia LTL Freight

www.TMSAtoday.org

“

You gain access to industry
best practices, which enables
you to learn from the best
and brightest.”
David Hoppens, Vice President
Sales & Marketing, Momentum
Transportation

